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As we embark on the new year, I am filled with 
anticipation for the exciting changes and 
opportunities ahead. The momentum we've built 
together is invigorating, and I am confident that 
2024 will bring even more milestones and moments 
of triumph.

I extend my deepest gratitude to each and every 
one of you for your unwavering support, dedication, 
and collaboration. Social B Marketing &
Communications would not be where it is today 
without the incredible clients and partners who 
have been a part of this journey.

Wishing you and your loved ones a joyous new year 
filled with success, happiness, and continued 
growth.

With gratitude, 

Embarking on a New Year with Reflection and 
Excitement

As we step into the beginning of the new year, 
it's a time to look back at the achievements 
and moments of gratitude from the past year. 
The journey we've shared together has been 
remarkable, and now, as we enter a new 
chapter, it's essential to reflect on the 
accomplishments that have shaped us.

The past year was a testament to the 
dedication and collaborative spirit that 
defines Social B Marketing & 
Communications. Reflecting on the months 
gone by fills me with joy and excitement for 
the accomplishments and experiences we've 
shared. Growth, creativity, and a shared 
commitment to positive impact have marked 
our journey.

One standout moment in 2023 was the grand 
opening of FAME's Elizabeth Thomas Homes
—an inspiring project comprising 119 units of 
affordable housing. This achievement not only 
reflects our collective efforts but also 
underscores our commitment to creating 
meaningful change in the communities we 
touch.

The Canvas of Change Art Walk Fundraiser 
was another milestone showcasing our shared 
passion for the arts and dedication to 
supporting important causes.

On the creative front, we proudly assisted in 
launching the podcast "What's In Your Cup," 
hosted by the talented Tonya Boyd Cannon.
Our Behavioral Health division also 
experienced significant growth, highlighting 
the expanding impact we're making in the 
field. These strides underscore our 
commitment to holistic well-being.
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     he consumption of video content continues 
to rise, and Social B has recognized the power
of visual storytelling. Video marketing, 
including live streams, has become a 
cornerstone of the company's strategy. 
Whether it's showcasing behind-the-scenes 
glimpses, product demonstrations, or 
interactive Q&A sessions, Social B is 
harnessing the immediacy and engagement 
that video content provides.

T

Video and Live Streams

In-Person/Hybrid 
Events

Podcasting
Instagram Direct 
Message (DM)

Recognizing the importance of human 
connection, Social B has embraced a hybrid 
approach to events, seamlessly blending in-
person and virtual experiences. This strategy
not only caters to diverse audience preferences 
but also extends the reach of events beyond 
geographical constraints.

Podcasting has emerged as a powerful medium for 
reaching audiences on the go. Many of our clients 
have tapped into this trend by creating compelling 
audio content that aligns with their brand 
messaging. Whether it's industry insights, expert 
interviews, or thought-provoking discussions, 
podcasts are designed to captivate and inform.

Social B understands the significance of 
personalized communication, and Instagram Direct 
Message has become a key channel for engaging 
with the audience on an individual level. Social B 
utilizes DMs for easy communication and proactive 
outreach. This has fostered a sense of community 
and strengthening through direct interactions.

In navigating these trends, Social B Marketing & 
Communications continues to prioritize 
authenticity and relevance. By staying attuned to the 
dynamic nature of digital marketing, the company 
remains agile and responsive, ensuring that its 
strategies align with the evolving preferences of its 
target audience. As the marketing landscape 
continues to evolve, Social B remains committed to 
exploring new avenues and leveraging emerging 
technologies to stay ahead of the curve.

ElevateHer had a great turnout on their recent 
trip to Haiti where they conducted trainings & 
workshops on trauma healing for women. Also, 
ElevateHer founder Dieula Previlon's book Does 
God See Me? Is now available for pre-sale!

Client 
Updates

ElevateHer

We are delighted to showcase some remarkable 
accomplishments from our clients:

Tonya Boyd-Cannon

Our client Tonya Boyd-Cannon was featured in two 
songs on the new Netflix movie, ‘Rustin’ 
soundtrack. Tonya also launched her podcast 
“What’s in your cup”

FAME-Equity Alliance of 
Washington

FAME - EAW Equity Alliance of Washington recently 
hosted its first Friendraiser with the captivating 
theme "A Canvas of Change Artwalk." The event was a 
delightful celebration dedicated to honoring and 
showcasing the talents of Black Artists within the 
community.

New Clients

Social B 
Company Updates

      ocial B had its 1st Annual Retreat! Our team had a 
great weekend in the Olympic Peninsula for a 
weekend of relaxation in a gorgeous cabin.

Being surrounded by nature was the perfect 
backdrop to connect, unwind, and set inspiring 
goals for the future of our team. From team-
building activities to moments of relaxation, it was a 
weekend filled with laughter, fun, and meaningful 
conversations.

Halloween 

During our Halloween Team 
bonding activity, the Social B 
team engaged in pumpkin 
painting and exchanged 
spine-chilling stories.

Holiday Team Bonding

Our festive Holiday Team 
Bonding event involved 
sharing cherished Christmas traditions and 
engaging in a lively competition focused on crafting 
delightful Christmas cocktails and decorating 
gingerbread cookies for some good-natured fun.

Social B Team Bonding Experiences

Social B Retreat 

Osi's Corner

As we start out the new year 
our team and I have engaged
in extensive reflection and 
analysis to identify areas of 
success and pinpoint areas 
for improvement. This 
introspection is pivotal in 
fortifying our planning 
processes and refining our 
systems and workflows for an even more successful 
year ahead. This year, a primary focus will be on 
enhancing our quarterly campaigns and proactively 
staying ahead of the curve.

Anticipate from us more sophisticated quarterly 
campaigns, intricately planned to seamlessly 
execute your marketing goals with heightened 
efficiency and effectiveness. To achieve this, our 
team is diligently working on integrating structured 
processes and procedures into our daily tasks. This 
strategic approach allows for dedicated time and 
space for research and collaborative creative 
sessions, which are integral to advancing the impact 
of our campaigns.

We eagerly anticipate another year of substantial 
growth, and I am personally excited to embark on 
this journey with our dedicated team.
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Alysse's Corner

This new year, we're gearing up 
for increased internal training 
sessions. These sessions are 
designed to keep our team 
members well-informed about 
the latest industry trends, tools, 
and best practices. Our aim is to 
foster continuous professional 
development, empowering 
individuals to refine and elevate 
their skills and expertise.
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